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HEAT™ Major League Baseball 2002 
The first baseball game to hit 
the GameBoy Advance™ 
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There aren't too many sure things in the games industry. But 
Game Boy Advance has to be one of them. 

It's the latest and greatest addition to a hardware brand that 
has already clocked up global sales of 110m. It's 32-bit, it's 
console gaming in the palm of your hand and it's sexy as hell. 

GBA hits the High Street today, priced between £80-£90, 
supported by 12 games - not to mention a €50m pan-European 
marketing campaign. 

Over the following pages Nintendo, and all major third party 
publishers, give MCV readers the inside story on the little marvel, 
from the launch software line-up, through the brilliant TV ads 
and even how Advance will lead and link to GameCube. 

It may be small, but it's going to be massive. Don't miss out. 


To mark the launch of 
Game Boy Advance, 
Nintendo is staging a 
History of Handheld 
Gaming exhibition. The 
show runs from June 21st- 
24th (open to the media 
only on the 21st) at 93 
Feet East in London's Brick 
Lane. It will stretch back to 
the days of Game & 
Watch, PacMan and 
Asteroids, as well as 
featuring the latest GBA 
software. 
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GAMING 24:7 


Already the most successful platform in the history 
of interactive entertainment, the Game Boy today 
receives its most significant boost so far with the 
introduction of Game Boy Advance. European boss 
David Gosen tells all to MCV... 


"GBA means console quality gaming 

in the palm of your hand." - David Gosen 



Does the introduction of GBA, coupled with 
the effort you put behind Game Boy Color, 
signify Nintendo looking to maximise its 
dominance in the handheld space rather 
than take it for granted? 

If you look at the history of Game Boy, it's about 
bringing a great gaming experience to people 
who like to play on the move. All that technology 
does is it enables. And what's happened is that 
we've had the biggest leap in technological 
advancements over the last few years. The step 
from black and white to colour was enormous, 
and the move to GBA has come relatively quickly 
afterwards, but fhat's to do with technology 
rather than our attitude to the sector. 

If you had to describe the jump from GBC to 
GBA, what analogy would you use? 

That's quite tough, because black and white to 
colour was easy. The analogy is... actually it's 
quite easy, the analogy is console quality 
gaming in the palm of your hand. For the first 
time ever. Console games, anytime, anyplace, 
anywhere, to borrow the old Martini slogan. It's 
not a handheld games machine anymore, it's a 
console that you happen to hold in your hand. 


And that's why we've launched 'Gaming 24:7' 
as the advertising strapline and the brand 
promise. Because for the first time you can play 
a Nintendo console either in your hand or in 
your home. And the message of continuous 
gaming will be enhanced when GameCube 
arrives especially as GBA can be used with it as 
a controller. 

If you're a gamer, you want to play great 
quality gaming, you don't want to have to 
compromise just because you're not stuck in front 
of your TV. You don't want to have to play snake 
on your Nokia. That's just filling time because 
there's nothing else to do, it's not what people 
expect from gaming these days. Why should 
there be a demarcation between the experience 
you get sat in your bedroom or living room and 
what you get sat on the bus to Peckham? With 
Game Boy Advance, there doesn't have to be. 

Can you talk us through the Japanese 
launch? 

The top line numbers include 1.6m units of 
hardware sold through in four weeks. And over 
three million pieces of software sold through in 
the same period. 


And what was the reaction like from the 
discerning gaming cognoscenti over there? 

The word on the street was pretty much what we 
saw from the trade at E3 - and that is, the gaming 
promise has been delivered, that's it in a nutshell. 

And how problem-free will the European 
launch be? Are we okay for stock? 

We should be. We will bring a million pieces in 
across Europe for the launch period, which is the 
week from June 22nd. And with the first party 
software, again, there is stock, it will be fine. 

Is a million what you need for week one? 

You always want more, but a million is what 
we've got - and it's better than 500,000. I think 
demand might outstrip supply initially, but there 
won't be huge problems. We don't want to 
disappoint a single customer. We have a global 
production capacity of 24m in our financial year 
ending 31st March, 2002, so we're confident. 

What's the European target from week one 
to the end of the calendar year? 

We're aiming to hit three million sell through by 
Christmas. 
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What percentage of that will go to the UK? 

We're looking at one million by March 31st 2002. 

How significant is it that the Euro launch is 
more or less simultaneous with the US 
launch? 

Well I think it's the first time that any console 
has been launched at the same time on both 
sides of the Atlantic, so that says a lot. 

And if any company was going to do that, 
most people wouldn't have bet on 
Nintendo. It's always seemed to relegate 
Europe quite a long way down its list of 
priorities previously. 

Historically that might be right, but if you look at 
the installed base of Game Boy in Europe, it's 
36m, and in the US, it's about 37, and that's out 
of a global base of around 110m. So it's more or 
less one third/one third/one third. Certainly Europe 
is seen as being as important as the US. Also, 
what's important in the UK, is that if it had been 
launched first in the US, the growth in grey imports 
would have been significant. 

Is it just a question of numbers and 
logistics, or does it also signify a change in 
attitude towards Europe within Nintendo 
itself? 



Why have third parties come on board 
more readily this time? 

At the risk of sounding like a politician, you'd 
probably have to ask them. But I do think it 
demonstrates their belief in the platform. 

Publishers don't like taking big chances, they only 
back horses they think will win. I also think that the 
one thing we can all be sure of is that the portable 
gaming market will grow and grow and grow. 

What do you expect to be the biggest 
selling first party software? 

If you look at the Japanese experience. Super 
Mario Advance is out in the lead, with F-Zero 
and Kurukuru in joint second. Super Mario's 
outselling them by about 2:1. 

What's the total pan-European marketing 
spend? 

E50m, with a heavy pre-launch campaign, and 
then a lot of activity through into July. 


To many people, Game Boy and Pokemon have 
been the saviours of the video games business. 
Color Game Boy hardware currently outsells 
PlayStation hardware every week by more than 
2:1 across Europe. 

But if you asked people to name the best¬ 
selling console in Europe over the last 12 
months... 

They wouldn't know. They'd say PlayStation or 
PlayStation 2. Last year we sold over seven million 
Game Boys, this year we'll sell six-seven million 
Game Boy Colors and Game Boy Advances. 

What is the plan for Game Boy Color now? 

This is our seventh technology transition, and the 
existing hardware always has a long tail. New 
software being launched for Game Boy Color for 
the rest of the year. I think Advance will appeal to 
the older profile, while Game Boy Color will 
continue to appeal to the pre-teen market. 


"We aim to sell 3m units 
in'Europe by Christmas." 
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Europe is a very important market to Nintendo, 
but it's also a very complex market. It's made 
up of 16 different territories, half a dozen VAT 
levels, 14 or 15 different languages. It's not a 
homogenous mass like the US. Plus it operates 
on PAL, rather than NTSC like US and Japan. 
And the shipping times are longer. That's why 
historically we've come third, but I think that the 
fact that Game Boy Advance is being launched 
simultaneously with the US means that the 
potential in Europe is massive and well 
recognised within Nintendo. 

What difference will the existence of 
Nintendo Europe make on the ground? 

Most importantly, there's now a direct 
relationship with the trade in the key territories. 
What that means is that we will be investing in 
the brand to a far higher level than previously, 
because we're looking for longer-term growth, 
of the brand, of the hardware and the software. 

Are you happy with the launch line-up? 
There's clearly more third party stuff on the 
slate than usual. 

Again, it's different. We don't have one or two 
pieces of third party software, we have ten, 
which is great news. And within that we have 
some great titles, there's Tony Hawk from 
Activision, there's Ray Man from Ubi Soft, 
Castlevania from Konami. There's actually a 
range of games that covers virtually every type 
of gameplay, covering a very wide age range. 
And that is different for Nintendo. 


There is no real competition for you in the 
handheld space. Is that an advantage for you 
or a problem? 

Well, market share tends not to be an issue. But 
what we do care about is the portable market's 
share of console gaming in general. And if you 
look across Europe, in many territories, portable 
games systems, which means Game Boy, have 
outsold the combined efforts of the static consoles. 


Do you see WAP gaming on mobile phones as 
your long term competition? 

There's been huge hype, but the experience hasn't 
delivered. Plus there's no established business 
model. We're focussed on providing outstanding 
gaming experiences AND profits for shareholders. 

It will happen, but for now, it's a console business. 



CPU: 32-bit RISC-CPU with embedded memory 
LCD Screen: 2.9" reflective TFT colour LCD 

Display size: 1.61" x 2.41" 

Resolution: 240 x 160 pixels 

Colour: Simultaneously displays up to 32,768 colours 
Size: Height - 3.23", Width - 5.69", Depth - 0.96" 
Weight: 4.94oz 

Power supply: 2 AA alkaline batteries 

Battery life: 15 hours continuous play 

Price: Nintendo hasn't set an RRP, but it looks likely 

to hit retail at £80-£90 

Launch date: Today! Keep up... 
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The Game Boy Advance sets new standards in 
gaming. Now Gamester’s exciting new range of 
Advanced accessories is taking the market by 
storm. Combining innovative products with eye¬ 
popping packaging, all Gamester peripherals are 
designed and manufactured in our own factories. 


<( • | 

Users love them because they are engineered 
not just for superb quality, but for reliability >i 
and durability, too. : 

1 ' 

What’s more, we’re keeping customers coming 
back for more, supporting our products with: 











• Major national press advertising campaigns 
throughout 2001 

Y • On-going, high profile national PR activity 

• Compelling, attention grabbing POS material 
If you want to advance your sales, stock 

. market-leading accessories. Stock Gamester. 


Gamester is the definitive brand for quality gaming 
peripherals. And giving an “unfair advantage” to 
gamers - and retailers - everywhere. 


www.radicauk.com 
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CLASSIC BOXERS! 



IT'S RUMBLE TIME 

NJW ON 



PLANET 

DISTRIBUTION 


GAME BOY advance 


★ ★ ★ ★ TOTAL GAMEBOY 


iW MIDWAY 

www.midwav.conn 


www.midway.com 


Aom). l ikeness of Shaquille O'Neal used under license. Likeness of 
^^Hidwuy logo are trademarks of Midway Amusement Games, LLC. 


READY 2 RUMBLE BOXING: ROUND 2 © 2000 Midway Home Entertainment Inc. All Rights Reserved Likeness of Michael Buffer and the READY TO RUMBLE trademark used under license from Buffer f’aitr 
Michael Jackson depicted pursuant to a license agreement with Triumph International, Inc. All other character names are trademarks of Midway Home Entertainment Inc MusyX audio system licensed bv 

Used by permission. Distributed under license by Midway Home Entertainment Inc. Game Boy Advance and the Game Boy advance logo are tradea 
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like Mario to new classics like Ready 2 Rumble 


MEBQ 


MEBC 
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Super Mario 
Advance 

Publisher: Nintendo 
Release date: Launch 
Price: £29.99 


Kurukuru Kururin 

Publisher: Nintendo 
Release date: Launch 
Price: £29.99 


YOU WILL BE wondering what the title 
means so here goes: kurukuru is the 
Japanese way to describe the sound of 
something spinning and kururin is the 
name of the game's hero who pilots a 
special spinning helicopter, to be 
guided carefully through each level 
avoiding the moving obstacles on the 
way. See? The game features four 
modes of play and allows up to four 
players using the link cable. It also has 
more than 30 levels, each with a 
different labyrinth. 
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TWO GAMES on one cartridge. Fans \ 

ANOTHER CLASSIC updated for the \ 

of Super Mario Bros 2 on NES can 

new handheld having previously 

enjoy it once again including all the 

been available on both SNES and 

familiar characters and features - 

N64. This new version is set 25 years 

Mario, Luigi, Princess Peach and 

after the SNES version and features 

Toad. As a bonus the new Advance 

the descendants of some of the 

edition of the game also includes a 

racers in the original titles racing 

four player updated version of the 

new machines. Another title that 

original Mario Bros where players 

makes full use of Game Boy 

can battle with each to collect coins. 

Advance's multiplayer capabilities 
allowing four players to play using 
only one Game Pak. 


< link It Up! A SI 
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F-Zero: 

Maximum Velocity 

Publisher: Nintendo 

Release date: Launch 

Price: £29.99 

PLPVGRS 

ft 


Cast your eyes over the 12 titles that will 
accompany the UK and European launch of 
Game Boy Advance, everything from old faves 



Tony Hawk's 
Pro Skater 2 

Publisher: Activision 
Release date: Launch 
Price: £34.99 





THE WORLD'S most popular skating 
title debuts on handheld console in a 
totally flagoo version which includes 
all the ollies, manuals, grinds and 
trick offs you need to take on some of 
the world's best skaters. Skating 
legends such as Bob Burnquist, Steve 
Caballero, Kareem Campbell, Rune 
Glifberg, Eric Koston, Bucky Lasek and 
Chad Muska feature along with many 
others. Also features some of the 
world's best skate parks - Marseilles, 
New York and Skate Street, Ventura. 


GT Advance 
Champ. Racing 

Publisher: THQ 
Release date: Launch 
Price: £34.99 


PCfl'i'ERB 



Ready 2 Rumble: 
Round 2 

Publisher: Midway 
Release date: Launch 
Price: £34.99 


pcoveps 



THE ULTIMATE hand held driving \ 

AFRO THUNDER returns, bringing > 

challenge with over 40 real-life cars, 

with him an assortment of 11 

seven manufacturers and 32 tracks. 

unlikely world title contenders to 

Multiplayer capability enables players 

bring the big selling console favourite 

to take each other on using the GBA 

to the handheld. Features four 

link cable. 

modes of play - Arcade for a quick 
two player battle against the CPU, 
Training, Championship and Survival 


where a boxer uses only one energy 
metre to take on the other 11 
contenders. Also includes a number 
of 'secret' boxers. 
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MEBQ 


Army Men 
Advance 

Publisher: 3DO 
Release date: Launch 
Price: £34.99 


Castlevania: 

Circle of the Moon 

Publisher: Konami 
Release date: Launch 
Price: £34.99 


Konami 
Krazy Racers 

Publisher: Konami 
Release date: Launch 
Price: £34.99 


Tweety and the 
Magic Gems 

Publisher: Kemco 
Release date: Launch 
Price: £34.99 


GT 

Championship 

Publisher: Kemco 
Release date: Launch 
Price: £34.99 


FRANCE'S NUMBER ONE platform 
character returns with a 62 level 
psychedelic universe spread across 
six worlds with 16 bonus levels also 
included. The Advance version sees 
Rayman with a full complement of 
powers including running, jumping, 
climbing vines, helicopter and 
telescopic fist. Ubi Soft plans to ship 
more than 50,000 units day one. 


PLAYERS CAN TAKE on the role of 
one of a number of Loony Tunes 
cartoon legends such as Bugs Bunny, 
Daffy Duck, Porky Pig, Yosemite Sam 
and Sylvester in a race to save 
Tweety Pie who has been placed 
under a curse. Contains 15 levels set 
in 15 different cities and includes a 
number of mini-games. Also features 
a supporting cast that includes Pepe 
Le Pew, the Tasmanian Devil and 
Elmer Fudd. 


BASED ON JAPAN'S All Nippon GT 
Championship series, the game 
features customisable tracks and cars 
plus six of the best courses from the 
championship. Also features 
Championship, Time Attack and 
Quick Arcade modes. As with many 
GBA titles can be played by up to 
four players at once. 


ANOTHER CLASSIC reworked. This \ 
time back in its original two- 
dimensional form. Dracula has 
returned and Nathan Graves once 
again has to avoid the traps and 
monsters. Features a host of new 
characters, weapons and over 80 
spells to cast. 

GOEMON, DRACULA, Winbee, \ 

Ninja and other Konami characters 
compete against each other in this 
cart racing title with 16 different 
courses and hidden tracks. Players 
can collect numerous special items to 
enhance their vehicles and buy 
equipment too. Also features a two 
player link option. 

THE GREENS and the Tans go toe to 
toe again as 3DO's plastic soldiers 
franchise arrives on GBA. Contains 

1 7 different environments and sub- 
levels. Players can control and 
destroy tanks, boats and a huge 
array of weapons as Sarge tries to 
save the world from the threat of the 
evil Plastro. 
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With over 9 million units sold 
world-wide, Rayman is back... 

now on the most powerful handheld 
console available! 


MARKETING OVERVIEW 


Pre-release web activity with Games Domain. IfiH m 

Rayman Advancewill be featured during 
the o-^s football festivals in 7 major 
cities throughout June. 

National newspaper promotion with g 

The Sun and Daily Star on July 6th and 14th. 

Rayman brand presence at O’Neill’s Surf Academy in 
Devon at the end of June. 

lit 

Cinema postcard campaign in August. 

Outdoor advertising throughout the summer. 

Massive PR coverage in specialist press. 

High profile media coverage throughout kids/teen press; 
lifestyle; specialist; national; regional and all broadcast media 

Co-ordinated activities with Nintendo. 


“It looks beautiful, sounds GQ 

“This is a fantastic game.” 94% 

Total Game Boy Magazine 

“...it’s the best platformer on the GBA by a long way.” * 

“Beats Mario at his own game...” 94% GBX 

“Rayman Advance is, quite simply, one of the showcase 
games that demonstrate the graphical capabilities of the GBA 
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Special POS material available. 


www.dailyradar.co.uk 


Ubi Soft 


FURTHER INFORMATION UK Sales Enquiries: Ubi Soft Entertainment Ltd. Tel: 020 8944 9000 Press Enquiries: pr@>ubisoft.co.uk 


Nintendo Game Boy TV . Game Boy Advance™ and O logo are trademarks of Nintendo Co. Ltd. © 2001 Ubi Soft Entertainment. All rights reserved. The logo and character of Rayman are trademarks of Ubi Soft Entertainment. 


www.ubisoft.co.uk 

























The GBA technology might be the most important breakthrough for Nintendo, but 
the format's €50m pan-European marketing campaign is also a huge step forward, 
taking the manufacturer into an edgier more irreverent space than ever before. Euro 
boss DAVID GOSEN explains the strategy... 






Uh 

posters, print; online 

cinemas alongside Pearl 

Face, Stuff, Loaded, Sky, 

music and gaming 


• Three 30 second TV ads 

Harbour, Evolution, 

Edge, Mixmag and 

websites from launch 

n\flRHGTiNG 

(Gents, Airport and 

Tomb Raider and Final 

others running from mid- 

• Sampling: Key shopping 

C3F?£f=IMOO\JJIM 

Super Mario Advance) 

Fantasy 

May to mid-July. 

centres (Meadowhall, 


running from 01/06- 

• Bus posters running from 

• National radio 

The Gyle, Metro 

• £5m spend between 

mid-July 

15/06-15/07 

campaign from mid-July 

Centre); Wimbledon 

May and Christmas 

• Shown on Channel 4, 

• Tube car panels from 

to mid-August 

queues, summer festivals 

• Media includes 7V, 

E4 and satellite 

01/07-01/08 

• Four week banner 

(Radio One Dance 

cinema, radio, outdoor 

# Ads also being shown in 

# Press campaign in The 

campaign on lifestyle, 

Party, Essential Festival) 


"What we're trying to do is create a brand 
promise for Nintendo itself. Historically 
what we've done is market handhelds and 
consoles separately, we've talked about 
Game Boy and SNES, or Game Boy and N64. 
What we're doing now is saying the brand is 
Nintendo, and there are two routes into that. 
Game Boy Advance and GameCube, both of 
which you can also use together. 

And the common ground promise is playing 
great games without limits, we give you the 
console experience... 
anywhere. That's unique to 
Nintendo and that's our new, 
central message. The Game 
Boy Advance campaign is just 
the first step in 24:7 as an 
ongoing umbrella campaign 
that will incorporate the launch of Cube next year. 

The other thing that came out of our research 
is that Nintendo gameplay is so immersive. 
When you're sat in your armchair, the only 
distraction you've got is perhaps your wife 
shouting at you to get out and cut the grass, but 
when you're playing Game Boy Advance, you 
could be anywhere, and because of the quality 
of the gaming experience, you'll get just as 
immersed and you can't put it down. That's 
what the campaign shows. 


The other interesting thing for us, is that the 
target audience is older. What's happened is 
that, due to Pokemon, Game Boy Color has 
migrated down the age scale and is probably 
sitting at the pre-teen mark now. Game Boy 
Advance, because of the technology and the 
software, can stretch older. And it takes us very 
much into the teenage market and above. 

So everyone says, 'is Nintendo leaving the pre- 
teen audience behind?' No, they will always be a 
core market for us and our character icons will 

always be successful in that area. 
People say, 'what's your target 
market?' The answer is anyone 
who likes to play great games. 

We also need a campaign that's 
a little bit different, not just a TV 
blitz. We will be on TV, but there's 
also press, outdoor posters, the Internet, cinema, 
especially in the UK, where cinema will be a major 
plank of our media strategy around films like Pearl 
Harbour and Tomb Raider. 

The ads themselves are edgier than anything 
we've done before, because you have to stand 
out. We wanted something that related to people's 
everyday life, with irreverent humour. We're talking 
to a different target market, and challenging the 
way people view Nintendo. We're pushing the 
boundaries of reality and making people smile." 
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"We need a 
campaign that's 
a bit different," 





























































Skateboard, snowboard, shoot and scratch to keep 
the punkazz aliens from gettin' phat. 

No Rules® Get Phat™ is 
coming in November 2GG1 


Compatible with 
Game Boy Advance™ 


&TDK. 


Talc I'Vca'kD'cnv’-T .. 


The future is a warrior 


Lady Sia is coming 
in September 2GG1 


The future has no rules 


JULY 200 1 


Out now 


'Game sot advance 


An engaging heroine. 
Addictive gameplay. 
Amazing graphics. 


GAME BOY 

CoLR 


: IS IN YDUR HANDS 


WWW.TDK-MEDIACTIVE.CDM 


No Rules is a registered trademark of RaS Trading Co. Inc. Get Phat TM a © 2001 TDK Mediactive, Inc. • Lady Sia TM a © 2001 TDK Mediactive, Inc. • Shrek, Princess Fiona, Lord Farquaad and Shrek Fairy Tale Freakdown TM a 
© 2001 Dreamworks L.L.C. • © 2001 Harvey Comics, Inc. Wendy: Every Witch Way TM a © 2001 TDK Mediactive,Inc. • © 2000 Berenstein Entertainment L.L.C. Extreme Sports With The Berenstein Bears TM a © 2000 TDK Mediactive, 
Inc. • Nintendo ® and Game Boy is a trademark of Nintendo Co., Ltd. • Game Boy Advance and the Game Boy Advance Logo are trademarks of Nintendo. © 2001 Nintendo. • All Rights Reserved. 









Launch Titles 22nd June 
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Plnobee™: Wings of Adventure: © 2001 Artoon; © 2001 Hudson Soft. All rights reserved. Published and distributed by Activision, Inc. and its affiliates under license. Artoon and Pinobee are trademarks of ARTOON Co., Ltd. Hudson Soft is a trademark of Hudson Soft Co., Ltd. 
Bomberman™ Tournament: © 2001 HUDSON SOFT. Hudson Soft and Bomberman are trademarks of Hudson Soft Co., Ltd. All rights reserved. Published and distributed by Activision, Inc. and its affiliates under license. MARVEL, X-MEN®, and Spiderman ®, Apocalypse, Mysterio: 
TM and © 2000, 2001 Marvel Characters. Inc. All rights reserved. Published and distributed by Activision, Inc. and Its affiliates. Activision is a registered trademark of Activision, Inc. and its affiliates. © 2000, 2001 Activision, Inc. and its affiliates. Tony Hawk's Pro Skater™ 

2 & 3- © 1999-2001 Activision, Inc. All rights reserved. Published and distributed by Activision, Inc. Activision is a registered trademark and Activision 02, Tony Hawk’s Pro Skater and Pro Skater are trademarks of Activision, Inc. Tony Hawk is a trademark of Tony Hawk. All 
Marvel character names and distinctive likenesses thereof: Trademark and ©2000 Marvel Characters, Inc. Shaun Palmer's Pro Snowboarder™: © 1999-2001 Activision, Inc. and Its affiliates. Activision is a registered trademark and Activision 02, Shaun Palmer's Pro Snowboarder 
and Pro Snowboarder are trademarks of Activision, Inc. and its affiliates. Shaun Palmer is a trademark of Shaun Palmer. Game Boy Advance and the Game Boy Advance logo are trademarks of Nintendo. © 2001 Nintendo. Activision Is a registered trademark of Activision, Inc. 
and its affiliates. All other trademarks and trade names are properties of their respective owners 

activision.com 









BECKHAM SOCCER 


Live life like a virtual Beckham with the only officially licensed and 
endorsed game from soccer icon and England national team 
captain David Beckham. 

Featuring a variety of International and Domestic teams plus 
League, Cup and European campaigns, David Beckham Soccer 
is the soccer fan’s soccer game. 
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THE EXCITING NEW BLOCK PUZZLE CRAZE! 


Here’s a whole new way to have fun with blocks... 

i 

The player must manipulate a collection of blocks of different 
colours and join them together to make shapes. 

Features hundreds of different puzzles to solve, five great solo 
modes plus a trio of challenging contests for up to four players 
using one Game Boy Advance. 


Pocket Music is the latest installment of “Music” - the award 
winning music creation software. 

The game allows you to create your own music from a selection 
of samples, drum beats, bass lines, melodies and other 
musical instruments. 

Pocket Music has over 650 preset samples and 300 riffs. 


GAME BOY advance 


Nintendo 
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Game Boy Advance and the Game Boy Advance logo are the trademarks of Nintendo. © 2001 Nintendo. David Beckham Soccer is the registered trademark of Rage Games Limited. © 2001 All Rights Reserved. 
Denki Blocks! © 2001 Denki Ltd. All Rights Reserved. Pocket Music is the registered trademark of Jester Interactive Ltd. © 2001 All Rights Reserved. 

























It's software that sells machines and after the 
initial tranche of launch titles, Game Boy Advance 
will be further backed by a comprehensive line-up 
of quality first and third party software... 
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WAR-TIME STRATEGY with more 
than 100 maps which can be 
played in one player Campaign 
mode or in Versus mode, head to 
head against other opponents on 
the same machine, or in Link 
mode against up to four others. 
Strategy depends on funds, 
terrain, climate and firepower. 


ROLE PLAYING ADVENTURE, 

which should develop into a 
series of titles. The plot centres 
around a quest to recover a 
powerful artefact which threatens 
the world. Players can use spells, 
alchemy, psychic powers and 
other tricks to try and win the 
game by gathering the four 
elements - earth, wind, fire and 
water - to create more complex 
spells. 


Advance Wars 

Publisher: Nintendo 
Release date: Q4 


Golden Sun 

Publisher: Nintendo 
Release date: Q4 


Banjo Kazooie: 
Grunty's Revenge 

Publisher: Nintendo 
Release date: Q4 


Diddy Kong Pilot 

Publisher: Nintendo 
Release date: TBC 


Donkey Kong: 
Coconut Crackers 

Publisher: Nintendo 
Release date: TBC 


WarioLand 

Publisher: Nintendo 
Release date: Q4 


Mario 
Kart Advance 

Publisher: Nintendo 
Release date: Q4 


Sabrewulf 

Publisher: Nintendo 
Release date: TBC 


DEVELOPED BY RARE, this is the 
first puzzle title to feature 
Nintendo's giant monkey. Control 
Kong's coconuts as he 
drops them on the board 
where they fill each square 
with colour, creating squares 
of the same colour to score 
points. Features several 
modes of play including 
head to head battles with the 
evil Kremling and Cranky Kong. 


THE BIGGEST WARIO adventure 
yet as, having lost his immortality, 
he fights to survive the 
traps and hazards 
inside the 
Golden 

Pyramid. 

Contains 
20 

stages. 



THE ORIGINAL character-led 
kart racing game is back with 
Mario, Luigi, Princess Peach, 
Yoshi, Donkey Kong, Toad and 
Bowser all making the trip from 
the first title. Includes 20 courses 
and hidden tracks. Once again, 
this is a title which utilises the 
multiplayer capabilities of the 
new handheld with up to four 
players able to compete at once 
using the Game Link cable. 


AL50 OIM 
THEViflV 


EXPLORATION ADVENTURE in 

which Sabreman takes 
on Sabrewulf in a 
series of puzzle- 
platform levels. 

Players collect a 
wide range of 
characters and 
creatures with 
unique abilities to 
take him on. For c 
to four players. 


THE FIRST TITLE to feature 
Game Boy Advance's new Tilt 
Technology control system. 

Players can tilt the hand-held to 
manoeuvre their plane. Another 
title developed by Rare, players 
can choose from a squadron of 
different pilots and planes to race 
through a variety of different 
courses. 


THE BEAR AND BIRD 

partnership return in their third 
adventure which tells the tale of 
what would have 
happened had the evil 
witch Gruntilda not been 
defeated in the previous 
installment. Includes all 
the classic Banjo moves - 
the Beak Buster, the Talon 
Trot and the Wonderwing. 
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X-RATED: Activision's 
Marvel superstars are out 
in September 



FEATURES OVER 40 different X- 
Men characters. Two modes of 
play see players fight their way 
through a host of different 
enemies and former friends in 
Story mode or play against each 
other in Versus mode with three 
other players. 


CARTOON NETWORK HIT The 

Powerpuff Girls brings its 
colourful, fast-paced animation 
action to the Game Boy Advance. 
Get the town jewels back from 
Mojo Jojo who has stolen them to 
create monsters that will destroy 
the city. 


ADAPTED FROM the 1997 SNES 
hit, this action-platform game will 
be Infogrames' first foray into the 
Game Boy Advance market. 
Hugely enhanced from the 
original this version contains two 
player mini games and a 
multiplayer mode. 


X-Men: Reign of 

The 

Lucky Luke 

the Apocalypse 

Publisher: Activision 

Powerpuff Girls 

Publisher: Bam 

Publisher: Infogrames 

Release date: October 

Release date: Sept 21st \ 

Entertainment 


_ 

Release date: Q4 



SOME 350 INTERNATIONAL 

and domestic teams and almost 
as many hairstyles feature in Mr 
Posh Spice's first outing in a 
game. Includes a variety of game 
modes - league, cup and 
European. And no, his wife's not 
in it. 


David Beckham 
Soccer 

Publisher: Rage 
Release date: November 



1 C 3 


ESPN Golf Master 

Publisher: Konami 
Release date: September 


Driven 

Publisher: Bam 
Entertainment 
Release date: November 


Lego Island 2: 
The Brickster's 
Revenge 

Publisher: Lego Media 
Release date: September 


Denki Blocks 

Publisher: Rage 
Release date: September 


THE FIRST GOLF GAME on the 

machine includes five different 
courses, 14 golfers, four modes 
of play - stroke, training, match 
and tournament. Also features 
numerous effects such as wind, 
rain and different light conditions. 
Can be played by up to four 
players. 


DEVELOPED BY CRAWFISH and 

based on the Sylvester Stallone 
film of the same name. This 
driving game features multiple 
race modes - arcade, test, 
story, championship and 
multiplayer. Includes six 
teams, 12 drivers and 
eight tracks from the 
US to the UK. 


A 3D ADVENTURE on Lego 
Island which sees pizza delivery 
boy Pepper take on the baddie 
Brickster, who is trying to take 
the island to bits. Features 
a number of vehicles 
and other modes of 
transport as well as 50 
different characters. 

18 sub-games are also 
inside. 


An American Tail: 
Bevel Strikes 8okl 

Publisher: Swing 
Release date: TBA 

Wacky Slackers 

Publisher: Swing 
Release date: TBA 

Masters tjarl ’Ovearns 

Publisher: Swing 
Release date: TBA 




PUZZLE GAME set on Puzzle 
Island which feaures a collection 
of single and multiplayer games 
where players manipulate a 
number of different coloured 
collection of blocks and join them 
together to make shapes. Can be 
played by up to four players. 


Publisher: THQ 
Release date: Oct 


Slav Wavs? Jacll 
Powov P altTos 

Publisher: THQ 
Release date: Nov 


Pug rats 

Publisher: THQ 
Release date: Nov 


S cooby Ooo 

Publisher: THQ 
Release date: Nov 


Land Before Time 

Publisher: Swing 
Release date: TBA 

m Rules 

Publisher: TDK 
Release date: Dec 

Wild Thornberrys 

Publisher: THQ 
Release date: 2002 


SpongeBob: 

Super Sponge 

Publisher: THQ 
Release date: Nov 

Rocket Power; The 
Dream Scheme 

Publisher: THQ 
Release date: Nov 

























































small games? 

big fish! 



Game Boy® Advance is here. Are you ready to play? 

Without Europe’s no. 1 GBA developer, you might find yourself all at sea! 

www.crawfish.co.uk 


Game Boy r Advance and Game Boy ; Color are Registered Trademarks of Nintendo Co., Ltd. 


recruitment 

Send CVs to: 

Personnel Dept. 

8th floor, Green Dragon House 
64-70 High Street 
Croydon 

Surrey, CRO 9XN 
jobs@crawfish.co.uk 


2D & 3D ARTISTS/ANIMATORS 

Must have a Love of Games. Published titles working 
on either 3DS Max, Maya or Lightwave an advantage. 
Experience of working on SNES, Megadrive, Amiga or 
Game Boy Color an advantage. 

Easy-going and sociable individual who can work well 
within an open plan team environment. 

• Competitive Salary 

• Pension Scheme 

• Profit Related Bonuses 


PROGRAMMERS 

Must have a Love of Games. 

Skills required - C programming and Assembler. 
Published titles a distinct advantage. 

Easy-going and sociable individual who can 
work well within an open plan team environment. 

• Competitive Salary 

• Pension Scheme 

• Profit Related Bonuses 



DESIGN 
A RT WO R K 
PRINTING 
FULFILMENT 
PACKAGING 


THE SECRET 
IS OUT... 

GAME BOY ADVANCE: DESIGN, PRINT, AND 
FULFILMENT SERVICES AVAILABLE IN THE UK... 


POINT OF SALE 


CREATIVE CAN MAKE YOUR GAME BOY 
PACKAGING TRULY ADVANCED... 


P C 

SIERRA 

eRECTOpak 


Matt lamination. Spot UV, cut outs, foil or just plain four 
colour. Creative has the design, printing and fulfilment 
facilities to make your launch successful. 



DVD 


G A M E B O Y 
COLOR 


fil Hi '* f 

fiSn wl 


* i 


pffyp I . 

| I ^ & 
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Rayman : the name and 
the character are 
trademarks of Ubi Soft 
Entertainment Ltd. 


ri 


N intend 


Ubi 


Soft 


il +* 


Having produced 
over 1.2 million 
units of Game Boy 
Color in 2000 we 
are pleased to be 
able to add Game 
Boy Advance to our 
portfolio. 

Creative...the best- 
kept secret in the 
industry has the 

answer to all your 
packaging 
requirements, PC, 
DVD, Game Boy and Game Boy Advance 
with almost 20 years experience, be 
it cardboard or plastic... 




For further details on how 
Creatives' team can help make your launch 
successful contact us now... 




Unit 7, Witan Park, Avenue 2, Station Lane, 



Witney, Oxon 0X28 4FH England. 
salesandadmin@creativeaap.demon.co.uk 
t: +44 (0)1993 - 772543 
f: +44 (0)1993 - 700742 
www. creati veaa p. co m 






ADVERTISING & PRINTING LTD 


COMPLETE PACKAGING SOLUTIONS 
FOR THE SOFTWARE INDUSTRY 












(Nintendo) 

GAMING 24:7 
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BASED ON DISNEY'S big Xmas 
movie, this undersea adventure 
sees you travel in a submarine to 
the sub-aquatic city of Atlantis. 

Along the way there are sea 
creatures, volcanoes, giant ships, a 
mutiny and a sea princess. Features 
18 levels and an extended storyline 
parallel to the movie. 

_ / 

Disney's Atlantis: 

The Lost Empire 

Publisher: THQ 
Release date: Q4 


MULTI-PLAYER PLATFORM 

action with 40 levels and eight 
worlds in which the only way to 
win is to be the last alive. Pick off 
opponents using skill, cunning, 
traps or an enormous weapon. 
For one to four players. 


Planet Monsters 

Publisher: Titus 
Release date: September 


HELP JIM TRACK save the Earth 
from Domingoaniax and his army 
of aliens in this 3D first person 
shooter. Blast the aliens and 
transport the humans off the 
Moon and back to Earth. Features 
digitised stereo sound, 12 levels, 

9 weapons and a multiplayer 
mode. 


Backtrack 

Publisher: Telegames 
Release date: September 


A MOBILE RECORDING 
STUDIO from the creators of the 
successful Codemasters series. 
Jester Interactive. Includes a 
selection of bass and drum 
samples with melodies and other 
musical instruments. 


Pocket 
Music 

Publisher: Rage 
Release date: October 


Lady Sia 

Publisher: TDK 
Release date: September 


High Heat Major 
League Baseball 
2002 


Tetris Worlds 

Publisher: THQ 
Release date: Nov 


Spiderman: 

Mysterio's 

Menace 


Publisher: 3DO 
Release date: July 20th 


Publisher: Activision 
Release date: Sept 21 



SIDE SCROLLING ACTION- 

adventure which should set the 
Spider-senses of GBA owners 
tingling as the webmeister battles 
against Mysterio, who has turned 
New York into an 'illusory 
nightmare'. Thing is, will anyone 
notice the difference? 


Publisher: Ubi Soft 
Release date: Q4 


Publisher: Virtuoso 
Release date: Nov 


TDK PROMISES an intense 
action adventure game in its first 
GBA outing as the 
Shapeshifting princess Lady 
Sia fights to save her 
homeland from the 
invading Beastmen, 
the T'soas. Battle 
with 21 different 
enemy bosses, 
gaining weapons and 
powers on the way. 


MX2Q02: Evolution 
of Mofocross 

Publisher: THQ 
Release date: Oct 


THE FIRST BASEBALL title on the 
system, features single games, 
entire seasons and practice 
modes. Also includes all 30 
Major League baseball 
stadiums with updates 
and 2001 season player 
rosters. 


SINGLE PLAYER VERSION of the 

world's most popular console 
puzzler contains seven modes of 
play each taking place within 
seven different worlds. Also 
includes a four player option 
where players race against each 
other to see who can clear levels 
fastest. 


Prebisforik Mars 

Publisher: Titus 
Release date: Nov 16 


Top Gun 

Publisher: Titus 
Release date: TBA 

Men !>n Bfadk 

Publisher: Ubi Soft 
Release date: Q4 

Pr/ropean Super 


Kao the Krrrrgar 


Tom and JcSrTy: 
The A r tcgfc Pfrtg 


Publisher: Ubi Soft 


Publisher: Titus Publisher: Titus Publisher: Virgin Publisher: Ubi Soft Release date:Nov Publisher: Ubi Soft Publisher: Virtuoso 


Release date: Nov 1 


Release date: Nov 16 Release date: Sept 


Release date:Q4 


Release date: Q4 


Release date: Nov 
















































LOOKING FORWARD TO THE NEXT DECADE OF NINTENDO DEVELOPMENT 


PRODUCTIONS 


Official Developer of 



FOR THE 


GAME BOY ADVANCE 


WE ARE CONSTANTLY LOOKING FOR TALENTED, EXPERIENCED ARTISTS AND PROGRAMMERS 
FOR JOBS AND OTHER INFORMATION PLEASE GO TO: - 

www.gamesproducer.com 

DAVID A. PALMER PRODUCTIONS - Sheffield, England & Santa Monica, California. 


©1993, 2001 Id Software, Inc. All Rights Reserved. Published and distributed by Activision, Inc. and its affiliates under license. 

Developed by David A. Palmer Productions. Doom, the Id Software name and the Id logo are either registered trademarks or 
trademarks of Id Software, Inc. in the United States and/or other countries. Activision is a registered trademark of Activision, Inc. 
and its affiliates. Nintendo and Game Boy Advance are ©™ Nintendo of America Inc. 

All other trademarks and trade names are the property of their respective owners. 




Game Boy Advance is being supported by more 
software and more third parties than any other 
format in Nintendo's long history. Here, some of 
the key publishers and developers explain why... 





ROB COOPER 

MANAGING DIRETOR 
(NORTHERN EUROPE, 
AUSTRALASIA & EXPORT) 
UBI SOFT 


MICHAEL DOMKE 

COMMUNICATIONS 

MANAGER 

TDK MEDIACTIVE, 

EUROPE 


The fact that GBA links with GameCube and the enhanced multiplayer 
option could be vital. Allowing gamers to connect with each other is the 
best way of creating noise and excitement in the gaming community. 

For us GBA is an important format as we reposition ourselves within the 
interactive arena. We're developing a number of games for all the latest 
consoles and supporting GBA is a vital element of TDK's strategy to leave 
the sector of edutainment and 'games for kids'. 

The ads are fun and focus on the gaming experience, the involvement of 
the player. I'm sure they'll help attract an older audience. 


OTDK 



The power of the console itself means a 
relative ease of development, encouraging 
high quality titles. The fact that we have a 
launch title is also indicative of our broader 
commitment to being present at all new console launches. 

Our confidence in Rayman Advance matches that of the press, you just 
have to look at the 90 per cent+ scores that it's picked up to see what the 
general consensus is. Nintendo's own titles are strong, but if you look at 
the Game Boy and Game Boy Color markets, you'll see it's not just first 

party titles that have sold well. 

"Nintendo's new For success, the console needs 

to be supported by all parties 


> 



marketing is 
exactly right. 


and all game genres. 

As with the original Game 
// Boy, I think GBA will go mass 

market quickly, attracting 
consumers between six and 60 
because of the adult curiosity factor for un-intimidating hardware. Later in 
the lifecycle it will shift down the age scale. 

From what we've seen of the marketing, it's clear Nintendo is taking a 
different route. Teens and kids now expect and appreciate irreverent 
marketing tactics from other brands too, so Nintendo's approach is exactly 
right. 

The market is there for a wide age range and as Game Boy fans are 
highly likely to buy GBA, the older, cooler, 'urinal' ads are perfect for 
picking up a new audience. 




MIKE MERREN 

DIRECTOR OF 

DEVELOPMENT 

CRAWFISH 




CRAWFISH 

interactive 


Game Boy 
Advance is a 
step forward 
akin to that 
from a Mega 
Drive to a PS2. 

_ GBC was so 

limiting for 

programmers and artists, GBA 
allows them a lot more freedom 
to show their qualities. 

First party products will get a 
bigger presence in the media and 
at retail, but with an estimated 24 
million GBAs sold by March next 
year, the market will be big enough 
for good products to do well. 

The ads are edgier than anything 
they've done before, with an older 
demographic in mind. Software will 
also dictate this trend, with games 
like Ecks Vs Sever (which we're 
working on), going to a 15+ 
audience. 




PAUL FINNEGAN 

MANAGING DIRECTOR 
RAGE 


"We're trying 
new, original 
titles on GBA." 


Game Boy Advance represents a good opportunity to take some of our 
licenses into the handheld arena, particularly the David Beckham license, 
as the demographic for this title sits very well with the Game Boy audience. 

But we're also trying new and original titles, like Denki Blocks and Pocket 
Music, which helps widen our portfolio of titles. We're confident of success, 
the only thing which may hamper our chances is Nintendo's support of third 
parties, which in the past has not been as strong as companies like Sony. 

Certainly our long term support depends on how Nintendo's policy evolves. 
We do see value in this business, but the current publishing margins are 
challenging, and we may have to restrict the number of titles we put out. 

Initially I believe GBA will push the Game Boy demographic upwards, as 
it will be bought by the older, hardcore gamers, but in time it will move 
back to the younger gamers who see it as an evolution of their own GBC 
playing experience. 


CHRIS LEWIS 

HEAD OF MARKETING 
(UK & EXPORT) 

THQ 

\ 

We're already a strong supporter of 
Nintendo's handheld systems and the 
plan on GBA is to extend our position 
as the leading third party publisher. 

We're confident in our own line-up, 
with 15 titles in development and a 
very exciting launch title, GT Advance. 

Many of the launch titles have a 
strong history on previous platforms 
and/or appeal to an older age group. 

By Christmas, however, every six-12 
year old will be asking his or her 
parents for a Game Boy Advance. 

I like Nintendo's campaign, but a 
year from now, the average age of a 
GBA owner will be closer to the 
current Game Boy Color 
demographic than the young adult 
they're targeting. 
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Note: All third party peripherals are unofficial 



Game Link Cable 


(Nintendo) 


OFFICIAL^ 


All products 
available for 
launch date 
unless stated 


Nintendo is also working on an intriguing little gizmo , tentatively named the Pokemon Card-e-Reader, 
designed to link Game Boy Advance to the Pokemon Trading Card packs. The device will read barcodes 
found on new versions of the Pokemon cards and download data onto the handheld. 

There is no European release date as yet. 


Read all about 'em. From Nintendo's own line-up, to all the biggest and best third party line-ups, here are 
the peripherals worth stocking alongside Game Boy Advance... 





Spiro Light 

Price: £7.99 

Protector Case 

Price: £9.99 

Link Cable 

Price: £9.99 
Battery Grip 
(including AC 
Adaptor/Charger) 
Price: £14.99 
Light Magnifier 
Price: £9.99 



In Car Adaptor 

Price: £9.99 


Battery Station 
Price: £14.99 
Rechargeable 
Battery & AC 
Adaptor/Charger 
Price: £14.99 
AC Adapter 
Including Converter 
Price: £9.99 


^^ploder Cheat 
System 

Price: £29.99 

AC Adaptor 

Price: £14.99 

Flexilight 

Price: £5.99 

Price: £9.99 

System Link x 4 

(4-player link cable) 
Price: £9.99 

Protector Case 

Price: £4.99 

Protector Case + 
Controllers 

Price: £9.99 

Magnifier 

Price: £4.99 

Wormlight 

Price: £3.99 

Adaptor 

Price: £3.99 

3-in-1 GBA 

Starter Pack 

Price: £9.99 

FM Radio 

Price: £6.99 

Car Charger 

Price: £3.99 

Light Master 

Price: £3.99 

Protective Bag 

Price: £2.99 

4-Way Multi Link 

Price: £3.99 

Light Magnifier 


FM Radio 

Price: £4.99 


Price: £9.99 

Car Adaptor 

Pi • 

Carry Case 

Price: £7.99 

^ . rl ■ A 

Price: £7.99 

PVC Cover 

Price: £2.99 


Multitap 

Price: £7.99 

2-Player Lead 

Recharge Station 

Lens Protector 

Price: £4.99 

Price: £14.99 

Price: £1.49 


Mains Adaptor 

Price: £7.99 

2-Player Car 
Adaptor 

Price: £9.99 

Multi-Link 

Price: £7.99 

4-Way Link 

Price: £9.99 
N-Case 

Price: £7.99 


Roll Cage 

Price: £9.99 
Light and 
Magnifier 
Price: £9.99 
Link Cable 
Price: £9.99 
Recharge Pack 
Price: £14.99 
Battery Grips 
Price: £14.99 
Power Station 
Price: £19.99 
GBA Starter Kit 
(Includes Light 
Magnifier, Car 
Adaptor, Battery 
Pack, Link Cable) 
Price: £24.99 
Travel Bag 
Release Date: TBC 
Price: £14.99 
Travel Pack A 
(Includes Multi-Link 
Cable, Light 
Magnifier, Skin, 
Carry Case) 

Release Date: TBC 
Price: £19.99 


Kit Bag 
Price: £9.99 
Floodlights 
Price: £7.99 
Pro-Fold Light Mag 
Price: £9.99 


Travel Pack B 

(Includes Battery 
Pack, A/C Adaptor, 
Link Cable, Light 
Magnifier, Carry 
Case) 

Release Date: TBC 
Price: £35.99 
Travel Pack C 
(Includes Car 
Adaptor, Battery 
Pack, Link Cable, 
Roll Cage, Mid Size 
Case) 

Release Date: TBC 
Price: £35.99 


Power Station 

Price: £19.99 
Power Pack 
Price: £14.99 
Power Cartridge 
Price: TBC 
Essentials 
(N-case, Power 
Station, Earphones) 
Price: £24.99 
Ultimate Essentials 
(Kitbag, Multi-Link, 
Car Adaptor, Light 
Mag, Earphones) 
Price: £29.99 



Travel Pack D 

(Includes Car 
Adaptor, Battery 
Pack, Link Cable, 
Roll Cage, Skin, 
Headphones, Large 
Carry Case) 

Release Date: TBC 
Price: £47.99 
Travel Pack E 
(Includes Multi-Link 
Cable, Light 
Magnifier, Car 
Adaptor, 
Rechargeable 
Battery Pack, Travel 
Bag) 

Release Date: TBC 
Price: £35.99 































The birth of Game Boy Advance certainly doesn't 
signal the death of Game Boy Color. With 
Pokemon-power on its side, it's still going strong in 
the pre-teen sector. Nintendo itself is certainly 
committed, with a strong catalogue in situ and 
more top titles on the way. MCV highlights the best 
out-nows and some pre-Xmas treats to come... 


LIVING 


COLOUR 



INOXJJ 


Pokemon Gold/Silver 

Launched in March, the Gold and Silver 
versions of Pokemon have already notched 
up UK sales of nearly 500,000 units to 
date. Basically, there's no point in stocking 
Game Boy if you don't stock these. 
Presumably the phenomenon has to die off 
eventually, or at least fade away - but it 
ain't gonna be any time soon. 

Super Mario Bros DX 

An oldie but a goldie, and significantly 
updated for the Game Boy Color with 
enhanced graphics as well as new features 
exclusive to the format. All the levels, 
secrets and monsters from the original are 
included, as well as extra mini 
games and activities. 

Players can access a race . 
mode against the CPU or 
another player via a 
link lead. There's 
also a print 
studio in 
which they can 
create their own 
artwork with the 
Game Boy Printer. 



Still going 
strong 


Donkey Kong Country 

The technology breakthrough signaled by 
the arrival of Game Boy Color meant that 
Rare's classic could be transferred onto the 
small screen for the first time. As with 
Mario, the original has been enhanced by 
bonus levels and secret areas. 

Mario Tennis 

A perennial favourite on Game Boy. The 
game controls and fast-paced action both 
hit the spot in the same way as it's 64-bit 
big brother, but the GBC version introduces 
some unusual RPG elements that lift the 
product above and beyond sports sim 
status. And, with Wimbledon here, the 
timing's pretty good too. 


Perfect Dark 

Another Rare classic, the GBC 
version is a prequel to the 
original, set during the 
final stages of 
Joanna's training 
and contains seven 
new missions 
designed specifically 
GBC. Data can be 




transferred from GB to N64 via the 
infra red port. 

Pokemon Puzzle 
Challenge 

Starring the Pokemon from the Gold and 
Silver editions, Pokemon Puzzle 


Challenge contains a wide range of 
difficulty levels that makes it suitable for 
players of all ages. A thorough in-game 
tutorial from Professor Elm in the Training 
Mode helps players learn the basics. 
Challenge can be played as a single¬ 
player adventure, or two friends can 
compete using a Game Link cable. 



to creative communication 


Translation from or into: 

English / French / German / Spanish / 
Italian / Swedish / Finnish / Dutch / 
Norwegian / Danish / Portuguese / 
Arabic / Russian / Japanese / Chinese / 
Korean / Thai / Indonesian / 
plus more... 


JT or over ten 
years, INTAC has 
assisted both 
videogame 
publishers and 
developers in 
Japan with a 
comprehensive 
range of 
multilingual 
services designed 
to support their 
product 
localisation 
efforts. And now, 
there’s INTAC 
UK to serve you 
in Europe. 


Contact us 
for a quotation; 


INTAC (U.K.) LIMITED 
Gainsborough House, 
81 Oxford Street, 
London W1D2EU 
Tel: 020 7903 5345 
Fax: 020 7903 5349 
info@intac.uk.com 


The universal link 


International 

Translation 

Centre 


Business 

Support 





























































































TRADE IN 


screen 


GBA POS includes demo pods 
(right), standees (bottom left), stickers 
(below), banners (below right) and 
bus stops (below, far right) 


Wide colOLspreen 
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Wide 

color screen 


Wide 
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The consumer ads 
there's also plenty 


What support has UK 
retail given Game Boy 
Advance? 

They've really picked up on 
the anticipation and buzz 
around Game Boy Advance 
and the commitment we are seeing from the 
retailers fully supports this. There is outstanding 
support for the product already and this will 
continue throughout the year with many great 
promotions and displays. 


How are the pre-sales going? 

Extremely well. We have had reports from several 
large retailers that their pre-sales have gone 
through the roof, "Better than ever before", even 
above the high levels that they were expecting. 


So will there be enough stock for day one? 

With the way the pre-sales have been going, we 
could always use more stock. However, this is not 
possible and we are getting as much as the supply 
chain can provide. Moving closer to the autumn, we 


have made their high profile debut already, but behind the scenes 
of support for retail. UK general manager Andy Williams explains... 



Wide color 

screen 


are expecting to be in a good stock position 
for the all important Christmas period. 


What support will we see in store? 

In addition to the promotions and retailer 
specific point of sale we have produced a 
wide range of highly visible and usable in¬ 
store material. One of the best ways of 
supporting GBA sales is by allowing 
customers see for themselves how great the 
gameplay is. We've developed interactives 
specifically designed to do this in a controlled 
and effective way. 


How does the UK compare to Europe? 

British consumers are very strong in adopting 
new technology. The UK market has also 
traditionally done well with tie-ratios. Retailers 
are putting some excellent bundles together 
and one of the best ways to maximise the sales 
is by linking the hardware and software - after 
all it is the great gaming experience that the 
customer is buying the hardware for. 



sexy FSDUs for MCV to giveaway to you, our lucky and loyal readers. 


To be in with a shout of getting one of these 
beauties for your shop, just answer the 
question opposite. Send your answer to 

mcvproduct@hotmail.com 
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GBA stands for 

A) Great Big Antelopes 

B) Grab Brian's Arse 

C) Game Boy Advance 
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GAME BOY advance 




(Nintendo) 
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96% "Simply the best, real life, hand held racer ever!” - Total Gameboy 
"Looks good enough to eat" - Computer and Video games 
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- Power Station 

IF Headphones 

Car Adapter 

Planet Distribution, 4 Parham Drive, Boyatt Wood, Eastleigh, Hampshire S050 4NU Tel: 0990 00 00 64 Fax: 0990 00 66 44 





































For further information on Joytech's Game Boy® Advance 
range please contact Karena Doherty on 01753 496705 
or via e-mail on Karena.Doherty@Joytech.co.uk 


GAME BOY “ ADVANCE IS A REGISTERED TRADEMARK OF NINTENDO OF AMERICA INC. THIS PRODUCT IS NOT SPONSORED. ENDORSED OR APPROVED BY NINTENDO 
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